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Clients and Vendors — Generational

profiles also affect your relationships

with clients and vendors.

Leadership Action Question: How

should you tailor your message so 1t is

best received by each generation?

Tips to engagement:

*

*

Builders —Is the message polite,
formal, and clearly laid out?

Boomers —Do you make the
connection to how your product or
service will directly benefit them
and ask for their ideas?

Busters —Are you direct and do you
have additional resources for them
to check?

Bridgers —Are you informal and
collaborative? Do you make a
connection to larger social and

environmental issues?
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